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Search engine traffic is web site traffic that comes to you via the search 
engines, when someone searches for a keyword for which your web site is 
optimized, and comes across your web site. 

 
In most cases, to be highly ranked for a given keyword, you must do some on-

page and off-page optimization. 
 
To give you some background on search engine optimization, there are a few 

things that determine where your web site will rank in the search engine results 
when someone searches for a keyword for which your web site is optimized. 

 
The search engines rank each web site according to a number of things, 

including content on the web site, on-page optimization of the web site, and a 
factor they call link popularity. Basically link popularity is a way of ranking how 
‘popular’ your site is for your keyword. The search engines want to provide 
relevant content to their web searchers, and one of the things they use to proxy 
for relevance is popularity. They assume that if your web site is more popular, 
then perhaps it is also more relevant. 

 
So how do they determine popularity? One of the things they use to proxy for 

popularity is the number and quality of inbound links you have to your web site. 
They make the assumption that if you have more and better inbound links (links 
coming to you from other web sites) then your web site must also be more 
popular. 

 
I am going to start by talking a little about on-page search engine 

optimization. 
 
On-page search engine optimization is basically the process of doing specific 

things to your web site itself to let the search engines know what your web site is 
about. 

 
On-page optimization itself is not critically important to the ranking process 

itself, although without on-page optimization a search engine would have a 
difficult time knowing that your site existed or what it was about, so is therefore 
critical to your rankings. 

 
So what are the primary means of on-page search engine 
optimization? 
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There are a number of different areas where you want your keywords to 
appear, namely in your title, description, keywords, content, heading, and other 
source code tags. 

 
Here is an example of the first few lines of code on one of my optimized pages: 

(for ease I have bolded each of the occurrences of my keyword phrase get more 
traffic to my web site, but in the actual source code it would not be bolded. 

 
<html> 
 
<head> 
<meta http-equiv="Content-Type" content="text/html; charset=windows-

1252"> 
<title>Get More Traffic To My Web Site</title> 
<meta name="keywords" content="get more traffic to my web site, get more 

traffic to your web site"> 
<meta name="description" content="Get More Traffic to Your Web Site the 

Easy Way"> 
<link rel="stylesheet" type="text/css" href="../../stylesheet.css"> 
</head> 
 
<body topmargin="0" leftmargin="0"> 
 
<div align="center"> 
<table border="0" width="100%"> 
<tr> 
<td align="center" height="90"> 
<h1>&nbsp;</h1> 
<p><font size="7"><b>Get More Traffic to My Web Site</b></font></td> 
</tr> 
</table> 
</div> 
<div align="center"> 
<table border="1" width="100%" cellpadding="25"> 
<tr> 
<td bgcolor="#FF0000" width="160" height="3000">&nbsp;</td> 
<td valign="top"> 
<h1> 
<p class="MsoNormal"><b>Get More Traffic to My Web Site!</b></p> 
</h1> 
<p class="MsoNormal">Do you ever wonder how you are going to ‘get more  
traffic to my web site’?&nbsp; I sure know I did when I first got started in  
internet marketing.&nbsp;</p> 
 
Now I will go through each of these elements, one by one: 
 



Your keyword or keyword phrase should appear in your title. This keyword or 
keyword phrase should also be placed early in your title, and should not be 
accompanied with a lot of other words. If the keyword can be used twice, that is 
good as well, but you do not want to repeat it more than twice or in a non-
sensible way. 

 
The reason you want to try to limit the number of additional words you use is 

that the title may be ranked by its percentage of keyword use, so any additional 
words dilute the impact of the keyword. 

 
So as an example, take the keyword phrase ‘puppy dog training’ 
 
An example of a good title would be “Puppy Dog Training – How to Train 

Your Puppy Dog” 
 
A bad example might be ‘How to Train Your Puppy Dog Most Effectively”  
 
Notice how in the latter example, there are a number of useless words (for the 

search engines, anyhow) and the keyword come later in the title. Also, the 
keyword phrase itself is not even used – just the keywords that make up the 
keyword phrase. 

 
Here is the example from the earlier source code, using the keyword phrase, 

‘get more traffic to my web site’: 
 
<title>Get More Traffic To My Web Site</title> 
 
Your keyword tag should also contain your keyword phrase, and perhaps one 

or two more relevant keywords or keyword phrases. I do not like to stuff my 
keyword tag with a lot of keywords, as I believe that ‘waters down’ the effect of 
my primary keywords. 

 
Here is the keywords tag from my earlier source code example: 
 
<meta name="keywords" content="get more traffic to my web site, get more 

traffic to your web site"> 
 
Now, the source code for your web page should also contain a description. 

This description should contain your keyword phrase at least once, not more than 
twice, and should make sense. 

 
For example, a good description might be: Puppy dog training tips for 

effective training of puppies and puppy dogs. 
 
A bad description would be: A web site dedicated to the propagation of puppy 

dog training. Notice that the keyword phrase is used late, and the description is 
bogged down with non-essential words. 



 
Another bad thing is to use what we call ‘keyword stuffing’. Keyword stuffing 

is where you try to cram or ‘stuff’ as many keywords as possible into a particular 
field. This field does not necessarily have to be the description field, but rather 
can be any number of other fields. Anyhow, it should not be done under any 
circumstances. 

 
Here is an example of keyword stuffing: A puppy dog training site for puppy 

dog training for puppy dog trainers and puppy dog training people. 
 
Here is a source code example of a description: 
 
<meta name="description" content="Get More Traffic to Your Web Site the 

Easy Way"> 
 
Your keyword or keyword phrase should also be used in your content itself, 

early in the content, in the midst of the content, and near the end of the content. 
 
I like to begin the first sentence of the content of my web site with the 

keyword phrase, and use the keyword phrase as often as seems natural when 
reading the content. I hesitate to give you a keyword density figure, as the 
optimum number varies depending on the keyword, and tends to change. In fact, 
the way search engines rank web sites according to on-page optimization is 
constantly changing.  One of the best ways to make sure your content stands the 
test of time is to write naturally, and in the long – run, your web content should 
maintain higher rankings and not be de-listed or banned on the web. 

 
I also like to use the keyword phrase late in the content, possibly even at the 

very end of the web page, if possible. 
 
This is the source code from my earlier example of my usage of the keyword 

phrase early in the content: 
 
<p class="MsoNormal">Do you ever wonder how you are going to ‘get more  
traffic to my web site’?&nbsp; I sure know I did when I first got started in  
internet marketing.&nbsp;</p> 
 
The other two areas where you should use your keyword phrase is in some 

heading tags, a bold tag, and an italics tag.  
 
Here is an example of some headings or bold tags: 
 
<h1> 
<p class="MsoNormal"><b>Get More Traffic to My Web Site!</b></p> 
</h1> 
 



In this case, I have used both the <h1> and the <b> tags on the same phrase. 
It is probably a tad bit more effective to do those separately. 

 
This is about it for on-page search engine optimization. You may have found 

this to be somewhat simpler in nature than many people will tell you about 
search engine optimization. The reality is, on-page search engine optimization is 
a lot less important than off-page, and your time is much better spent on off-page 
optimization. 

 
You may find through research online that there are others that would 

promote doing much more on-page optimization than I have recommended. 
 
I think there are two reasons for that: 
 
1) If someone can convince you that you need a wide range of additional 

things on your web page that are very difficult to do, then perhaps they can sell 
you some tool that will do it for you. And I think that is the primary reason that 
multiple other, unnecessary steps are recommended by others for on-page search 
engine optimization. 

 
2) There are a number of unethical techniques out there that are designed to 

trick the search engines into thinking your site has more content than it really 
does. This is generally called ‘black hat’ search engine optimization. Not only is 
this unethical, but if the search engines catch you, they will ban your site. So if 
you are serious about creating a web business, about building a list, the last thing 
you want is for your web site to be banned online. This is especially bad if you 
spend a lot of time on your web site, you have a nice linking structure that may 
have taken you 6 months or a year to put together, and you lose it all because you 
chose to use some black hat technique on your web site to trick the search 
engines. 

 
My advice to you is to stick to the basics, to the foundational things, and in the 

long run, your web site will have the potential of out lasting a lot of other sites out 
there that rely on faddish techniques to gain fast rankings. 

 
 

Off Page Optimization 
 
Off page search engine optimization is exactly what the name implies – search 

engine optimization that does not occur on the web page itself.  
 
What do the search engines look for off-page? 
 
Well, let’s start at the beginning. What do search engines want to know when 

they are ranking you? 
 



They want to know that they are placing the best web site for a given keyword 
in the highest position. And they genuinely want a good web site, not just one 
that is stuffed with the same keyword over and over again, hoping to get higher 
rankings. 

 
So one of the assumptions they make is that if your web site is linked to by a 

number of other web sites, then your web site must be more popular than other, 
similarly themed sites. 

 
They assume that if you have 100 web sites linking in to your web site then 

your web site is probably more popular than a web site that only has 10 web sites 
willing to link in to you. 

 
Of course, they also recognize that some web sites have more importance than 

others, so they assume that if you have more important web sites linking in to 
you, all other things held equal, then you must have a superior web site. 

 
So all things being equal, if your web site has more and better links coming 

into it than another similarly-optimized web site of the same niche, then you 
must have a more popular web site. And since they are allowing popularity to 
proxy for quality, then they naturally assume that your web site should also be 
ranked more highly in the search engines. 

 
Now, when search engines first began ranking sites in this way, some web 

masters began to create web rings and link farms where all the participants would 
each link to each other. Some of the these link farms grew to thousands of links, 
and of course the web sites in these link farms went straight to the top of the 
rankings. Now, the search engines have banned this type of activity, and in fact 
frown on any activity that creates a lot of inbound links to your website in a short 
period of time, or if all your inbound links contain the same link text. 

 
They assume that if you are an honest, ethical web master, you will be gaining 

new links slowly, over a period of time, not 500 in one day, as might occur if you 
paid someone to get your link onto a large number of web sites. Of course, if you 
paid someone to do that, you could also assume that the bulk of those links would 
have the same link text on them, so they also assume if you get a bunch of new 
links with all the same text on the anchor, then you must be doing something 
funny. 

 
So what can we deduce from this? 
 
Primarily two things:  
 
1) Plan out a strategy of link generation for your web site. How many inbound 

links do you want? 100? 500? Whatever the number, divide that number by 50 
and then whatever your result is, plan to achieve that many new links per week 
for the next year, and at the end of the year, you will have your desired number of 



inbound links, your site will not be banned, and you will have a lot of link 
popularity. 

 
Sure, you may be thinking you want to do it fast. Unfortunately, the web is not 

a now – endeavor. You have to take time to build a long term web business. It 
simply will not happen over night – and you simply have to patiently do the work 
and allow the time to accumulate. 

 
2) Purposely alter the anchor text you put on your inbound links. For 

example, if the keyword for which you wish your web page to rank highly is “dog 
training”, then vary your anchor text like this: “dog training”, “dog training tips”, 
“best dog training”, “how to do dog training”. In this way, your web site will 
appear to be gaining inbound links in a natural fashion, and not using any kind of 
trickery. 

 
So how do you decide how many inbound links you need for your web page? 
 
There are a number of different ways you can do this, all of them centering 

around the idea that if you optimize your web page and your linking structure in 
such a way that it is better than the other web sites that are competing for a 
ranking for your given keyword, then it follows that your web site should develop 
a higher ranking than the other web sites. 

 
So the bottom line is that you want to optimize your web site better than 

everyone else on the results page for your keyword. 
 
There are a number of different factors that the search engines take into 

account when deciding how to rank you for a specific keyword. 
 
Some of the things they take into account are how well your web site is on-

page optimized, how long your web site has been around, how many inbound 
links you have, the text on the anchors to your inbound links, and the quality of 
the inbound links that you have coming into your web site. 

 
You cannot control how long your web site has been around in relation to 

others competing for the top ten results, so you simply have to do everything else 
a tad better than the other web sites do it, to compensate for not being online for 
as long. 

 
In the area of on-page optimization, you should do the basics and do them 

well. You may find that some of the web sites with whom you are competing are 
doing things on their web pages that are unscrupulous. The key here is that when 
they get caught, they will be banned and will fall out of the top ten results. So if 
any of that is occurring, just be patient on that count, and you will be rewarded. 

 
So now we have the number of inbound links, the text on the anchors to the 

inbound links, and the quality of the inbound links coming into your web site. 



 
Those are three things we can control, and they are also things we can study 

about our competitors’ web sites. 
 
Now, a little background. 
 
Because Google has about 2/3 of the English speaking search engine market, 

and they tend to be a leader in the way that search engines do things, we make 
the assumption that if we attempt to score well in their ranking system, then we 
will likewise do well in the other search engines. It is difficult to get to the same 
ranking in both yahoo and Google with the same keyword, and since there are 
significantly more searches in Google than in yahoo, then we simply optimize for 
Google, and hope that we will gain strong rankings in the other search engines. 

 
One of the things that Google has done is they have created a scoring system 

they call pagerank that generally summarizes a particular web sites accumulated 
score of the quantity and quality of inbound links. This scoring is done on 
approximately a logarithmic scale, with 1 being the lowest and 10 being the 
highest. Because it is logarithmic, a 2 is significantly better ranked than a 1, and a 
3 is significantly better ranked than a 2, and so on.  

 
Now that we have this information, we can actually type into the google search 

engine our keyword, and study the top ten results (our competition for that 
keyword) for page rank, number and quality of inbound links, and anchor text on 
the inbound links. 

 
Although there is software out there that will do this work for you 

automatically, it can tend to be expensive, and my feeling is that this is something 
you will only do once – once you have identified your keywords and creating your 
inbound linking strategy, you will most likely not perform this set of steps again, 
unless you create a new web site for which you will need to do the same research. 
So unless you are planning to create multiple web sites optimized for multiple 
keywords, I recommend you simply do these steps by hand the first time. 

 
Here are the steps for evaluating your competition and what you need to do to 

out rank them in Google: 
 
1) Type in your keyword, in “quotes”, into your Google search window. 
 
2) Perform the following steps of analysis on each of the top ten results for 

your keyword. 
 
a) Check the number of inbound links using this command in the yahoo 

search engine: 
 
links: www.thedomainname.com 
 

http://www.thedomainname.com/


If the web site domain name has dashes with in it, like this: the-domain-
name.com, use:  

 
links: www.the-domain-name.com 
 
The reason you are going to use the yahoo search engine for this step is that 

for competitive reasons google does not show all the inbound links in their 
searches. Although this will not be exactly what google will take into account, it is 
a close approximation, and as long as you optimize your web site with the same 
parameter in mind, you will get comparable results. 

 
b) Check the anchor text on the inbound links for each web site. There are two 

ways to do this: click through to each of the web sites which are linking to the 
domain name you just checked, and you can see the text anchor link itself, or you 
can use a backlink checking tool. 

 
I have compiled a list here of a few backlink checkers: 
 
http://www.webconfs.com/anchor-text-analysis.php 
 
http://www.webuildpages.com/neat-o/ 
 
http://www.seologist.com/tools/anchor_text_analyzer/ 
 
To find more, just google ‘backlink checker’ and you should come up with a 

list of a few more. 
 
c) Check the pagerank of each of the web sites that are on that top ten results 

page. I like to use: 
 
http://www.prchecker.info/check_page_rank.php 
 
Once again, by searching for “pagerank checker” in google or yahoo, you 

should be able to come up with a list of a few more that you can use. 
 
Now that you have these three crucial pieces of information about each site, 

you can assemble a pretty good picture of what your linking structure should look 
like to break into the top ten, and also to dominate it. 

 
Many times the results of this research will not be clear cut, and it may appear 

that one or more sites is incorrectly ranked – and that may be the case.  
 
In addition, you can also take steps to determine the on-page optimization 

and beat it. However, it is my firm belief that if you simply do the basics of on-
page optimization discussed in the on-page optimization section of this book, and 
focus on beating them in off-page optimization, you should not need to do any 
more to get into the top ten and stay there. 

http://www.the-domain-name.com/
http://www.webconfs.com/anchor-text-analysis.php
http://www.webuildpages.com/neat-o/
http://www.seologist.com/tools/anchor_text_analyzer/
http://www.prchecker.info/check_page_rank.php


 
So how do you go about doing this analysis? 
 
Like I said before, it is not always going to be clear cut. 
 
Here are some examples. Perhaps you find that for your keyword, most of the 

top ten ranked pages have over 500 inbound links. In that case, you know you 
need more than 500 inbound links, and you probably need to pay special 
attention to the anchor text on the inbound links of your competitors. 

 
You also know that this is going to take some time to do – perhaps over a year. 

So you also need to choose some other keywords that do not have as much 
competition. 

 
Here is another example. Perhaps you discover that most of the web sites with 

which you will be competing have less than 10 inbound links each, except for a 
few that have over 100. You can be reasonably sure that you can achieve a 
ranking here with more than 10 inbound links. 

 
Now of course you have to look at the quality of those links. This is where the 

pagerank checker comes in handy. Although you could go through each of the 
inbound links and check them individually for pagerank, if you simply have 
checked the pagerank of the web sites with which you are directly competing, you 
will get a good feeling for the average pagerank of the web sites that are linking 
in. 

 
This is not in any way a scientific or definitive assessment of inbound link 

quality, but it should suffice for your purposes. You see, your purpose is to break 
into the top ten results, not to quantify the quality of the entire web of inbound 
links. And my feeling is that if you can approximate that, and work on getting 
yours to a higher level, you will have done enough. 

 
Now your next step is to devise a plan that will enable your web pages to rank 

higher in each of the areas I have just discussed. 
 
Perhaps you find that the bulk of the sites with which you are competing for a 

specific keyword have an average of 50 inbound links, and average pr of 5, and 
high concentration of the keyword in the anchor text on the inbound links. 

 
What would your strategy be? 
 
Mine, of course, would be to outdo each of those categories. 
 
1) I would set a goal of 100 inbound links showing up in the yahoo search 

engine (so that I am comparing apples to apples). 
 
2) I would duplicate the anchor text strategy of my competitors 



 
3) I would shoot for a pr of 5+. To do this, I would make sure that my web site 

included at least 10 linked pages with content on them (at least 300 words per 
page) and I would attempt to link to web sites with at least a pr of 5. 

 
 

Link Building 
 
So now that you know how many links you need, and you have a rough idea of 

what type of anchor text to use, your main task is going to be building inbound 
links to your web site. 

 
There are a number of different ways you can develop inbound links to your 

web site: 
 
1) You can buy inbound links to your web site. 
 
2) You can trade inbound links to your web site 
 
3) You can ask others to link to your web site 
 
4) You can publish materials that include links to your websites 
 
5) You can submit your url to the various online web directories 
 
I will go through each one of these here, one by one: 
 
1) You can buy inbound links to your web site. I do not really recommend this 

strategy, as you can easily get strong inbound links through free means. The only 
place where I feel this is a good strategy is if you are just getting started, you don’t 
really have the time to spend generating the free links, and you want to get a head 
start on the inbound links. 

 
The key here is to only purchase links that are coming from a page with at 

least a pr of 5, and that is of a similar theme as that of your web site, and do not 
purchase them too quickly. Just add a few per week. You do not want to trigger 
any flags in Google that might indicate you are trying to ‘buy’ your way to the top. 
Remember, you are just doing this to get your web site noticed – and long term 
you should probably drop these links, once the free links begin to develop. 

 
2) You can trade inbound links to your web site. This is generally called 

reciprocal linking, and there are a number of web sites out there that are 
designed to help you find other webmasters with a similar niche to yours, and 
both of you can trade links. By trading links, I mean you put a link on your web 
site to theirs, and they do the same for you. 

 



If you do this, be absolutely sure that you are not participating in any kind of 
web ring or link ring, where you agree to put a number of links on your site in 
exchange for a number of sites linking to yours. 

 
Instead, arrange individual, one on one trades with other webmasters. I would 

recommend that in this case you trade only with webmasters who have websites 
page ranked at least at pr 3, although that may be a little more difficult when you 
are first getting started and you are ranked “0”. 

 
Another thing that is important is that you do not link to any web sites that 

are not page ranked at all or do not show in the search engines. If this is the case, 
either the web site is brand new, or they have possibly been banned by Google. If 
they are banned by Google, this will negatively impact you and your web site, and 
you could find you are also banned for linking to a banned site. 

 
This is actually an important issue, and is the primary reason why I do not 

participate in any kind of reciprocal linking. You see, if you exchange, for 
example, 10 links today, and they are all fine links now, but in a few months 
perhaps some of them are banned by Google, you could find you are also banned, 
and quite quickly. 

 
So if you do any kind of reciprocal linking, I recommend you set things up in 

such a way that you can easily check the page ranks of each of the links at least 
monthly, and delete any outbound links on your site that are page ranked at 0. 

 
To do this most effectively, set up specific reciprocal linking pages in your web 

site, and perhaps limit each page to 10 or 20 links. Perhaps set up a directory 
page going to each of the pages with 10 or 20 links each, so you can keep track of 
them. And then set up a reminder system to check all the links on each of these 
pages on a monthly basis. 

 
This is of course not foolproof, and that is again why I do not do any kind of 

reciprocal linking. However, it is a powerful strategy, and so I have chosen not to 
omit it from this book just because I do not like it or use it. 

 
3) You can ask others to link to your web site. One of the easiest ways to do 

this is to offer to review a product on a similarly-themed website and offer to 
write a testimonial for their product. At the end of your testimonial, include your 
name and a link to your web site. Most webmasters are more than happy to 
publish another testimonial for their product, and many will make your link live. 
Of course if they do, you have another inbound link. 

 
4) You can publish materials that include links to your websites. This is where 

I excel. There are a few different ways that you can do this. You can write articles 
for online publication and you can write press releases for online publication. 
When you write these articles and press releases, you include a link to your web 
site near the end of the article or press release (most web sites allow you room for 



a bio of yourself; you can put the link in the bio), and submit them to the various 
online article directories and press release submission services. 

 
I have written an entire section on article marketing in this book, and I go into 

detail on exactly what to write, how to write it, and where to submit it for 
maximum traffic and inbound links. 

 
5) You can submit your url to the various online web directories. This is a 

strategy that takes some time to see results from, but I have found that some of 
my best inbound links have come from these directory web sites. Basically you 
submit your url to a long list of web directories, and over time, they will publish 
your url as a live inbound link. 
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