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Write Articles that Are Specifically Geared Towards List Building 

 
I think that this is one of the most misunderstood areas of article marketing 

for list building. You see, I think that so many people simply write articles about 
something they want to write about, and write them the way they want to, 
without any regard for what the visitor, the reader, needs. 

 
You cannot just write anything, trash, whatever you want to call it, submit it 

to an article directory, and sit back and expect the traffic to come in. 
 
You have to write in such a way that you are meeting the readers’ needs.  
 
Have you ever read an article that did not teach you anything? What did you 

do? If you are like me, you hit the ‘back’ button on your computer screen and you 
found another article to read. 

 
If you write articles that do not meet people’s needs, or that are uninteresting, 

you can be sure that people are not going to click through to your web site. And of 
course clicking through to your web site is the point of your article writing. 

 
So you must identify what your target markets’ needs are and then meet them. 
 
Brainstorm what types of questions your target buyers have. 
 
For example, if your niche is automotive alternators, here is a list of potential 

questions someone might have if they are interested in automotive alternators: 
 
1) How do I know if my alternator is bad? 
 
2) How can I test my alternator? 
 
3) How do I figure out which alternator to buy? 
 
4) Are some brands of alternators better than others? 
 
Here is another example, in the weight loss niche: 
 
1) How much weight should I lose? 
 
2) How fast can I lose that much weight? 
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3) How do I lose weight? 
 
4) What happens if I get hungry on my diet? 
 
These are all questions someone online might be looking for the answer to. If 

you do a good job of answering the question in your article, there is a good chance 
your prospect, the person reading your article, will want to learn more from you. 
And of course clicking through to your web site is the way to do that. But they will 
only click through to your web site if you have shown them that you know what 
you are talking about, that you can solve their problems. 

 
If, on the other hand, you do solve their problems, then they will not only click 

through to your web site, but they will want to come to you in the future when 
they have additional problems that need to be solved. 

 
 

How To Create An Article That Drives the Reader to Click Through 
 
In the course of writing your articles, you want to get to the point that each 

article you write drives the reader to click through to your web site. 
 
In summary, you want to lead the person from the beginning of the article to 

the very end, and give him a desire to read more from you – and of course the 
way to do that is to click through to your web site. 

 
One of the things that is critical is that your title agrees with the subject 

matter of your article. There are two ways to think about this. You can create a 
title based on the content of your article, or you can write an article based on a 
title you have already created. 

 
It doesn’t really matter which method you use – the important thing is that 

the title is an accurate representation of the content of the article. 
 
When someone sees your article title, either in the article directory itself, in 

someone else’s web site, or in a search engine, the only reason they will open the 
article is if the title indicates that the article will meet a need of theirs. 

 
If they open the article, and the article is not about exactly the same thing as 

the article title is, they will quickly click out of your article and not read it – even 
if the information in the article was good information. 

 
For example, if your article title is: “How to Lose Weight Quickly” and the 

article leads off with an exposition on why you should lose weight, before getting 
into the part about losing weight quickly, you will lose the reader. Why? Because 
they clicked on your article because they want to learn about losing weight 
quickly, not because they want to find out why they need to lose weight. 



So your article must agree with the title of the article.  
 
Once you have begun to write your article in such a way that the subject 

matter of the article agrees with the title, you can begin to move the reader in the 
direction of your squeeze page. 

 
For example, let us assume I have a weight lifting web site. My article title is 

‘How To Gain Muscle’ but my squeeze page is about Weight Lifting. 
 
Now, on that note, you can create a separate squeeze page for each article 

topic, and in theory you would have the highest conversion rates. But in reality, 
especially if you are writing hundreds of articles, you simply have to work with a 
single squeeze page or a select few, and make the articles fit the squeeze pages. 

 
Back to the example. When I begin to write this article, I will write about 

gaining muscle. I might have 3-5 bullet points of how-tos for building muscle (I 
will cover the article structure later), and some good information on how to gain 
muscle. But about 2/3 of the way through the article, once my reader has gotten 
what they are looking for, they trust me, and see that I have good information, I 
will begin to move them in the direction of weight lifting. In fact, in this case, I 
would probably make the last a final bullet about weight lifting, since it really is a 
subset of the gaining muscle topic anyway. 

 
Then in the last paragraph I will begin to expand a little more on weight 

lifting, preparing to transition into my bio. And then for my bio (and I will 
expand on bios later) I might us something like this: To download my free ebook 
on weight lifting, click here: 

 
Now let’s assume that my title and my squeeze page are less related, in fact 

using the same title here, let’s assume that my squeeze page is about losing 
weight. 

 
Now you may think I am stretching things here a little, but one thing I really 

believe in is expanding your market. Rather than simply marketing to people who 
have already expressed a similar need to your solution, why not market to people 
who have a specific need, but don’t know it? For example, the person who wants 
to gain muscle may well need to lose weight. 

 
Another example of this is the area of success happiness online. Many people 

online need information on success or happiness, but they may not necessarily 
use those two words as their keywords. So to expand your potential subscriber 
base, you would look for demographics of people who really need success or 
happiness but just don’t know it yet. For example, you might target dentists who 
are looking to advertise. Think about this: if a dentist is looking to advertise, it 
means one thing: he wants more business. But what does he really want? 
Success! But he is looking at doing more advertising to bring in more business, 
which he will equate with success. But if I can write an article about dental 



advertising and tie it into success, I have now created a very viable success lead. 
And of course the same thing can be done for happiness. Just think about who 
needs happiness. How about someone who has just been divorced? Write the 
article to them, transition to happiness…and now you have a happiness 
subscriber. 

 
Back to the example with the muscle gaining article and the weight loss 

squeeze page. I would start out the article writing with weight gain and how to do 
it. Then I would create a list of bullets about things that are absolutely critical 
when gaining muscle – for example, eating right, getting enough sleep – and you 
guessed it – fat loss. And then I would transition from fat loss to weight loss and 
then send them to the squeeze page. 

 
Of course, the squeeze page with the topic of weight loss is going to have a 

lower opt in rate than the one with the topic of weight lifting – but you are going 
to have some variation in conversion rates from squeeze page to squeeze page 
anyhow. 

 
The key here is that you have to start the article on the topic of the article title, 

then answer the questions about that topic, then transition smoothly into the 
topic of your squeeze page. 

 
If you do not transition into the squeeze page topic, then your squeeze page 

opt in rate will be much lower, because those individuals who do not make the 
transition in their own mind, will be less apt to opt in. 

 
 

Length of Articles 
 
How long should your articles be? 
 
The minimum length for many of the article directories is 250-300 words, and 

many of the ezine publishers prefer articles that are between 500 and 700 words. 
 
So how do you decide? 
 
This is what I have found: an article that is only 250-300 words long gets just 

about as many clicks as an article that has 500-700 words. 
 
Since I am in this for the click throughs and the subsequent traffic, that makes 

it really simple for me. If I write 250-300 word articles, I can write twice as many 
articles as I can if I write 500-700 word articles. And then I get twice as many 
clicks. 

 
So how do I address the ezine publishers? In my opinion, there is such a 

proliferation of articles online in the past couple of years, and such a decline in 
the number of ezines (due to spam laws and email proliferation) that the 



percentage of articles that are picked up for ezine publication has gone down 
considerably, in fact I believe it is so low that it is not even worth aiming for. 
There are others in the industry who disagree with me on this point; however, my 
research shows that I get roughly the same number of clicks from long articles as 
short – and as long as the evidence indicates there is no statistical difference, I 
will be writing shorter articles, and of course I recommend you do the same. 

 
 

How to Choose a Topic 
 
There are two primary ways to choose topics for your articles. The first way is 

that of doing keyword research, and writing articles around specific keywords; 
the second way is that of determining what people are looking for information 
about in your specific niche, and then writing articles on those topics.  

 
I use a mix of both in my article writing. I have done the keyword research for 

my niche, and have a list of about 50 keywords about which I can write. So 
sometimes when I am writing articles, I will use that list as my guide. On most 
days, though, I try to write about things I imagine people are asking questions 
about. I will often send my email list a message asking for help with topics. 

 
One of the best ways to find up to date information on what people are 

searching for is to find some online forums in your niche and see what people are 
asking questions about. You can literally find hundreds of questions people have, 
and then write articles answering those questions for them.  

 
 

Keyword Optimization for Your Articles 
 
Keyword optimization is an overused activity online, especially when it comes 

to writing articles. I think that you should write your articles such that they 
answer people’s questions, and when someone has a particular question, they will 
be able to find your article via the search engines. 

 
I do not believe you should aim for any particular level of keyword density. 

Some experts will tell you to aim for a specific percentage of your total content as 
your keywords – and I simply do not subscribe to that. 

 
I believe that articles should be written for the purpose of imparting 

information to humans, not search engines, and should be written as such. 
 
However, if you are aiming to optimize your article with a keyword, rather 

than writing to address a specific problem, then I would simply use your keyword 
as much as comes naturally. Generally this means using it once in the title, once 
in each paragraph, and certainly once in the beginning and ending paragraphs of 
your article. Use your keyword in your bio, as long as it sounds natural. 

 



There is one thing that seems to have lately been creating a little more rank, 
and that is using the keyword twice in the title. This may or may not be a long-
term thing, but as long as it works, then why not use it? However, please 
understand that I do not believe in chasing fads, because by the time you have all 
your articles fad-optimized, the fad changes. 

 
 

How to Write a Title That Gets Clicks 
 
You may be thinking – how can my title get clicks? But think about this – 

when someone stumbles on your article in a search engine, how do they decide to 
click into your article or not? The title – that’s right – the title. If your title is 
exciting or answers their question, you will get clicks, if not, you will not. Now, of 
course these are clicks into your article – which of course you must have before 
you will get any clicks from the article itself. 

 
You can either write the title like a headline – designed to turn heads and 

make people curious – or you can write a title to specifically answer someone’s 
question. 

 
Both of these methods will attract a different type of reader – but they are 

both effective at generating article opens. 
 
Here are some suggestions for writing a ‘headline’ style title: 
 
How to …. 
 
How I … 
 
How You Can… 
 
The Best 5 Ways to… 
 
The Top 7 Steps to…. 
 
Do You Know Anybody That…. 
 
Basics of… 
 
This list is really limitless, and basically what you are doing is telling the 

surfer what they are going to find out about, learn about, when they read your 
article. 

 
If you are answering a specific question in your article, you can either state 

what it is you are going to be teaching, for example, how to… 
 
Or you can ask the question you are going to answer in the article. 



For example, if your article is answering the question “How can I lose weight 
faster?” your title might be “How Can You Lose Weight Faster?”. 

 
It is important that you attempt to phrase your title in such a way that you are 

very direct and concise, and if you are using keywords, be sure and use them in 
the title at least once.  

 
For example, this is a bad title: How to Learn How to Go Deep Sea Fishing 
 
This is a better title: Deep Sea Fishing – How to Deep Sea Fish 
 
Notice the second option is very targeted and direct – not only is the human 

reader very clear on what your article is about, but the search engines know too. 
 
 

Outline Your Article 
 
Before you write your article, outline your article. 
 
To outline your article, start with the topic of your article, then think of 3 or 

more ways that you can explain, teach, or list things that support your article 
topic. 

 
For example, if I were writing an article on traffic building, I might come up 

with 5 ways that you can drive quality traffic to your web site. 
 
Give yourself an introductory paragraph of about 3 sentences, then a 

paragraph teaching or explaining one thing about the topic, then list the points 
you came up with earlier. To list the points, you can either write a short 
paragraph about each one, or you can use bullets or numbers. 

 
Here is an example of an article outline for my article on traffic building: 
 
Introduction to traffic building 
 
Main purpose of traffic building 
 
Top 5 ways to drive traffic: 
 
1) article marketing 
 
2) joint ventures 
 
3) classified advertising 
 
4) direct mail 
 



5) pay per click 
 
Conclusion (or go straight to bio). 
 
A note on the conclusion: it should be an active conclusion, meaning that it 

should encourage the reader to take some step of action regarding the topic of the 
article. In this case, I would encourage the reader to begin experimenting with 
these different sorts of traffic.  

 
Another option is to go to the bio immediately (which of course should have a 

call-to-action that gets them to click through), skipping the conclusion. I actually 
like this method, as I feel that although I have answered their question in the 
article, I am still leaving them hanging a little. You see, people are very 
accustomed to having things summed up for them – but if you do not do that, 
then perhaps your readers feel as if they can get closure to the article by clicking 
through to your web site. 

 
 

How to Write the First Paragraph of Your Article 
 
Although I am answering or addressing a specific need or problem in my 

article, I like to open my article with something that reinforces the importance of 
my topic. For example, if I am writing an article about how to lose weight with a 
specific diet, I might start out by writing something like this:  

 
Weight loss is of course becoming a greater need in developed countries, 

simply because people are choosing to eat more food.  
 
Next, I will introduce the need for the topic of my article: 
 
Because weight loss has become such an issue lately, many people have been 

chasing a variety of different diets, some of which are easy to follow, and of 
course others are more difficult to follow. 

 
Then, I will specifically introduce the exact topic of my article: 
 
I have found, through trial and error, a wonderful diet that genuinely makes 

you feel good as you are on the diet, and still you lose a lot of weight. I call the 
diet the “….. diet”. 

 
 

How to Write the Second Paragraph of the Article 
 
To write the next paragraph, simply discuss the topic of the article and build 

up to the bullet points you will be offering shortly. 
 
For example, again using the weight loss example: 



 
This …….diet has allowed me to lose over ….. pounds in just ……….. weeks, and 

I am confident this diet will work for you too. So how does this diet work? (Then 
answer that question)  

 
Next, I will introduce my bullet or numbered points: 
 
Here are the basics steps for making this diet and the subsequent weight loss 

a reality for you: 
 
1) point 1 
 
2)  point 2  (and so on). 
 
 

How to Write the Conclusion to the Article 
 
Again, you can choose to leave off a conclusion, going straight to the bio, 

which is what I will often do. 
 
If you are using a conclusion, give the reader a call to action to utilize what 

they have learned in the article. 
 
For example, in my weight loss article example, I might write: 
 
Now you have it: the 5 easy steps to lose weight starting today. But you have to 

do it. You have to take the first step, and begin the process of losing weight. If you 
do not, you might find that in just a few months, you are the same weight as you 
are now, or perhaps you have even gained a few pounds. Get out there and start 
losing weight! 

 
I believe in stimulating action in my articles. You see, I want the reader to 

become active – I want him to click through to my site, I want him to opt in to my 
email list, and I want him to buy from me. 

 
By telling the reader what to do, by giving them good reasons for doing it, 

hopefully I am stimulating them to take action – and once they begin to take 
action, or even begin to think about action in their mind, they will become more 
likely to take the actions I want them to take. 

 
 

You Must Write a Compelling Bio 
 
So now your visitor has read the article – and you want them to take the next 

step, to click through to your web site. Of course you have to do more than to just 
give them a link – you have to give them a very decisive reason to click on the 
link. 



 
I go right for the click, at the very beginning of the bio. You see, they are not 

interested in who you are or how wonderful you are. They already trust you, after 
reading the article, or they would not be thinking of clicking your link. They do 
not need any more information about you – what they need to know is how to get 
more information from you. 

 
And I make it easy for them. Generally my bio starts like this: 
 
To learn more about (the topic of the article) click here: 
 
Or: to download my new free ebook “Losing Weight in 2007”, click here: 
 
Once I have told them to click my link and why, then I will tell them a little 

about myself. One sentence. I have seen some bios that are a full paragraph long. 
Trust me, the reader of the article does not need to know how many awards you 
have gotten in order to make a decision to click through. The only thing the 
reader wants to know is ‘what’s in it for me?’ or ‘how can I learn more?’. 

 
 

How to Make Your Articles Easy to Read 
 
There are a few things to keep in mind when you are formatting your articles. 

One is that not everyone will read your entire article. They may simply read a few 
words of each paragraph, as they are seeking very specific information. Also, if 
you write the article in one long paragraph, it will not be easy to read. 

 
So to solve both of these problems, simply write a few lines at a time. Every 2-

3 sentences, create a new paragraph. It is not important that you may not be 
grammatically correct by not having some certain number of sentences in each 
paragraph. Your goal online is not to win a literary award, but to generate traffic. 
And to generate traffic with your articles, they must be easy to read. 

 
Another thing that is important here is that you need to write at a level 

everyone can understand. Use simple words. Not everyone reading your articles 
will have a huge vocabulary – in fact, for many people reading your article, 
English may be a second language – do not make reading your article any more 
difficult than it has to be.  

  
 

Tying Your Article In to Your Squeeze Page So You Get Maximum 
Subscribers 

 
This is one of the most important things that you can do with your article. You 

must have a flow from the beginning of the article all the way to the end which 
culminates in the squeeze page. You must always remember that your purpose for 
writing articles is not to fill the web with content, but that it is to specifically get 



clicks to your web site. That’s it. You want clicks to your web site. So when you 
are writing your article, constantly have in mind your goal – that you want the 
reader of your article to click through to your web site. 

 
So realistically how do you do this?  I start my article with the end in mind. 
 
For example, going back to the weight loss example, let us assume that the 

squeeze page is going to offer a free download of a book that gives 27 tips to lose 
weight fast. 

 
I am going to target my article to losing weight fast. Now that may not be how 

it begins. In this example, earlier I gave you an introductory paragraph that 
talked about the problem of weight gain in developed countries. Then I 
mentioned that some diets are harder to follow than others. 

 
In the next paragraph I am transitioning from my opening to taking action 

about losing weight, then in my bullets I have listed the top points of the 
particular diet I am recommending. 

 
In the bio, I am going to introduce my squeeze page like this: Do you want to 

learn not only how to lose weight, but to lose weight fast? I have written a brand 
new ebook “How to Lose Weight Fast;" you can download it for free here: (link). 

 
Now I have started the article talking about losing weight and how difficult it 

is, and I am progressing through the article in such a way that when the reader 
has finished reading my article, he wants to know more about losing weight 
faster. 

 
Now the next step is of making sure your squeeze page is the right squeeze 

page for this article. Your squeeze page should be about losing weight fast, not 
about anything else. Your squeeze page must be very congruent with your article 
itself, to get the maximum mileage out of the article. 

 
I really want to stress the issue of congruency and of making sure your articles 

flow smoothly into your bio, and that your bio flows smoothly into your squeeze 
page, and so on. I think this is critically important, more so than many have taken 
the time to see. 

 
I want you to think about a very non-ideal campaign first. 
 
Imagine you are writing articles on number of different somewhat-related 

topics, for example, weight gain, weight loss, healthy teeth, and healthy bones. 
 
Imagine that your squeeze page is about weight gain. Let us assume that you 

have done a good job of tying everything together on the weight gain article and 
squeeze page so that you get around a 50% conversion rate on that squeeze page. 

 



Now imagine that you send people who have read your weight loss article 
directly to your weight gain squeeze page. What is going to happen to your 
conversion rate? It is going to go down drastically. And of course the same thing 
will happen with the other two topics. 

 
Now you may be thinking, but my topics are much more closely related than 

the ones you give. Yes, I admit this is a drastic example, but the principle holds 
even when you have two closely related topics. For example, if you have two 
similar topics: weight loss using vegetables and weight loss using exercise, and 
you have one squeeze page, weight loss using vegetables, you are going to have a 
stronger conversion rate from the article on weight loss using vegetables. 

 
Am I advocating a separate squeeze page for each article? No. But I am 

suggesting that you be aware of this dynamic and be open to creating multiple 
squeeze pages. I personally have a number of different squeeze pages with 
different topics – and I am sure that if I had several more and were able to be 
even more targeted, my conversion rates would be even higher. You simply have 
to come up with a balance that works for you, and be sure to tie your article in to 
the topic of your squeeze page. You want to at least create the transition to the 
squeeze page topic, especially if it is different than the topic of the article – while 
still realizing that the conversion rate won’t be as high as if they were perfectly 
matched. 

 
 

Article Marketing for the Purpose of Building Links 
 
As I have mentioned before, there are two primary methods of article 

marketing, and both have a lot of value. But it is important that you identify 
which method you are using, or recognize that if you choose to do both, you may 
not do either as well as you could have done one. 

 
One of the important things to remember online is that it is better to be #1 at 

one small thing, than to be #2 or #10 at a variety of things. 
 
To illustrate this principle, imagine that you have one web site and there are 

500,000 other websites who are competing with you for the top ten spots online. 
Now, if you try to optimize your site for 4 different keywords and end up on the 
second page for all four keywords (which would mean you have outranked over 
499,980 other web sites) are you better or worse off than if you get one of your 
keywords to a top ten spot – and all the rest are at 500,000? Of course you will be 
far better off with one keyword on the first page than 4 or even 10 on the second 
page of results. 

 
And the same thing holds with article marketing and with list building. If you 

get just enough links to get to the second page for your keyword – have you really 
done yourself a favor? And if you get just enough articles out there to get a few 



subscribers from direct traffic, but not enough to really make a living, have you 
really done yourself a favor? 

 
It is far more advisable to choose one method and not only get very good at it, 

but put enough time and effort into it so that you do it better than anyone else is 
doing for your keyword. Keep in mind, each keyword is its own market. And what 
this means to you is that the only thing that matters to you is that one keyword, 
not all of them. You don’t have to be number on the web to make money online – 
you generally just have to do one thing better than everyone else. 

 
Now onto the topic at hand – article marketing for the purpose of building 

links. 
 
I believe in massive action. This means that if you are going to build links – 

why not build the very most you can. What is the worst that can happen – you 
just might make #1? Think about this – what if it takes 50 links to get to the 
second page in Google, but 60 to get to the first page? What if you only submit to 
50 directories at first, just to see if that is enough – and you only get to the second 
page? Sure, you can submit a few more and you will probably climb – but why not 
just go the extra mile and get the very best ranking you can as fast as possible? 

 
And that is what article marketing for the purpose of building links is all 

about. You want to gather as many inbound links as possible. 
 
Now, there is one circumstance where you do not want to do this as quickly as 

possible, and that is if you already have a ranked site, and you are just looking to 
get a little bit higher in the rankings. There is always the danger that if you 
already have 50 links and you get 50 more in just a few days, that the search 
engines could flag your site for spamming to get links, and penalize you by 
dropping your rankings for awhile. I have seen it happen a couple of times – not 
often, and not for long. But if you already have a bunch of links, just submit to a 
few article directories per week, so that you don’t build your links up too fast.  

 
Of course, if you have no ranking at all – then you really have nothing to lose 

by getting a lot of links fast.  
 
There is one more thing you need to be aware of when your purpose is to gain 

as many links as possible as quickly as possible: you do not want the anchor text 
on all the inbound links to be exactly the same. If it is, the search engines may 
assume you paid some company to get your link on a bunch of web sites – and 
they don’t like that. The search engines like to see ‘natural’ linking – linking that 
occurs naturally over the course of time. Of course, if you want to get a lot of links 
fast, you are going to be doing some things, like submitting a lot of articles, which 
is not necessarily ‘natural’ in its execution, although it is certainly widespread and 
one of the better techniques for getting links to your web site. 

 



With this method of article marketing, your purpose is to generate as many 
links to your web site as you possibly can. There are about 800 article directories 
online today, although only about 500 of them are probably realistically worth 
your time, and maybe only 200 of them have a pagerank of at least 2. One 
comment on that – some people will suggest that you should only get links from 
sites with a certain pagerank or above. I disagree. Sure, the link may not be worth 
as much, but pagerank is cumulative, meaning that you have the possibility of 
getting more pagerank as your inbound links’ pagerank adds up. And since you 
only get a fraction of the pagerank from a link anyhow, and it is diluted by the 
number of other outbound links on the page, then it is theoretically possible to 
get more value out of a pagerank 2 inbound link if there are few other outbound 
links on the page, than out of a pagerank 5 or 6 inbound link that is on a page 
with multiple outbound links. 

 
I think your time is far better spent submitting to multiple directories, rather 

than counting pagerank. 
 
So how to how many article directories should you submit at minimum? I 

hate questions like this, because as soon as I give you a number, you may be 
inclined to stop right there. I think you should go for the maximum number 
possible – will you have better rankings with 400 inbound links than 200? Of 
course. So why not shoot for the maximum instead of the minimum number of 
links to get a result? 

 
To maximize this method, you should submit at least one article to as many 

article directories as possible.  
 
One of the problems that is associated with submitting the same article to 

multiple directories is that sometimes the search engines will flag some of the 
content on the article directories as being duplicate content, and then not give 
you credit for the inbound link coming from that site. Many of the article 
directories have already addressed this issue by adding in additional content to 
the page, or requiring that you only submit articles that are exclusive to them. I 
have found that when I submit the same article to many directories, I still get a 
lot of links, although I lose a few. I imagine this will get worse in time, as the 
search engines begin to do a better job of filtering content. 

 
One way to ease this issue is to rewrite your article, changing a few crucial 

words throughout the article. You can do this in your word processor by selecting 
words which you have used repeatedly throughout the article, and using the find 
and replace feature to replace the words with words of similar meaning. Change 
the intros to the articles and possibly add in or change existing sub topics. 

 
Another way to do this is to purchase article rewriting software. I have tried 

this in the past and have not been satisfied with the results – I feel it is too much 
work for the result. 

 



I think that a better approach to this issue is to write one article per 10 article 
directories, and simply submit each article to 10 directories, then switch to 
another article to submit to the next 10 directories, and so on. This will not 
eliminate the problem, but it will give it enough of an improvement that I think it 
is a superior method of dealing with duplicate content on the article directories 
than rewriting. 

 
 

Article Marketing for the Purpose of Driving Traffic 
 
When you are using article marketing for the purpose of driving traffic, you 

are instead going to submit a large number of original articles to a small number 
of article directories. Generally, you should submit each article to the top 5 or 6 
article directories, based on the traffic level and pagerank of the article 
directories. This will allow you to gain maximum exposure to actual visitors, but 
will not create as many links into your web site. 

 
This method relies on the pagerank and traffic of the article directories 

themselves to get traffic to your web site, rather than creating high search engine 
rankings for your own web site. One advantage to this method is that you do not 
have to wait for your web site to slowly climb from a pagerank of 0 to a pagerank 
of 6 or 7 to get traffic, you can simply get traffic from the article directories 
themselves. 

 
The disadvantage to this method is that the bulk of your traffic will be 

dependent on the traffic of the article directories. If the article directories 
themselves were to go out of business, or the search engines were to delist or ban 
the article directories, then you would not be getting traffic – whereas if you had 
built multiple inbound links and natural search engine traffic, you would not be 
impacted as strongly if a few of the article directories went out of business. 

 
Once again, I am hesitant to answer the question, how many articles do I need 

to write? I think the question should be, ‘how many articles can I write?’. At the 
time of this writing, I have written over 1400 articles, and am actively writing and 
submitting more. At what point do I stop? I have every reason to believe that 
when I have 2400 articles I will have more traffic than I do now with 1200 
articles…and of course, there will still be room to grow from there. 

 
I can tell you this, if you have the attitude that you are just going to write a few 

articles and see what happens, you will be surely disappointed. A few articles will 
tell you nothing. You could get a few subscribers, or you could get hundreds of 
subscribers, but neither scenario will give you an idea of how well you will do 
long run in article marketing. 

 
You see, with article marketing, each month you are adding articles to your 

store of online content. What this means is that each month there are more 
opportunities for people to find, read, and click through from your articles. To 



visualize this, imagine that you submit 100 articles per month for one year. Do 
you think you will get more traffic in the 12th month than in the first month, or 
the third month? Of course you will, because you will have more articles for 
people to read. You cannot simply think that you get so much traffic this month if 
you submit 100 – because next month you will have all of this months’ articles 
online, plus the new ones you write and submit. And of course that continues to 
be cumulative through each month. 

 
 

What is the Big Picture With Article Marketing? 
 
So what is the big picture with article marketing? We have easily established 

that article marketing can be used to drive traffic to your web site, or it can be 
used to create backlinks to your web site that in turn help you gain high search 
engine rankings, which ultimately results in more traffic to your site, or it can be 
used for both. The end result, however, is traffic generation. 

 
However, article marketing is also useful for creating awareness online and 

giving you much needed exposure. Have you ever typed in someone’s name in a 
search engine to see how popular they are? If you are regularly submitting 
articles, you should gain heavy name recognition. Sometimes someone will say to 
me, I just keep seeing your articles all over the place – and of course that is what 
you want. 

 
The more often someone sees your name in print, the more they will associate 

you with your niche. The more they associate you with your niche, the more they 
will trust you. And the more they trust you, the more they will buy in the long 
run. 

 
Article marketing, when done correctly, can create the feeling online that you 

really know what you are talking about – of course for that to happen, you have to 
know what you are talking about. But once you start doing the necessary research 
to write informative articles on your topics, you will find that your knowledge 
level does go up – and the more you write, the more comfortable you will feel 
with both your writing and with the content itself. 

 
 

How to Find Articles to Submit On Your Hard drive 
 
When you first get started article marketing, of course you will be writing new 

and fresh content. But if you have been writing consistently in the past, either 
content emails, or blog posts, or any other kind of writing for content, you can 
actually go in and repurpose that content. For example, if you have been avidly 
posting replies for people on forums, you can take those answers, reformat them 
a little, make the title to the article the question that was originally asked, and 
presto!, you have another article – or a whole set of them. 

 



You might find that you have unfinished content on your hard drive – maybe 
only a few thousand words at a time – you started to write something good, but 
got bored with it. Repurpose it and break it into 300 word articles! 

 
Perhaps you have been writing content emails for some time now; if each of 

them are at least 300 words long, repurpose them into articles. I have even taken 
old emails and answers I have given people, that were shorter than 300 words, 
and combined 2 of them to create an article. Get creative – if you have been 
writing at all online, there is a huge possibility that you can find some very useful 
content on your computer. 

 
 

Maintaining Patience as it All Comes Together 
 
One of the hardest things to do when you are just getting started with article 

marketing or with list building is being patient and maintaining focus as it all 
comes together. You see, it is very difficult to measure anything or develop 
conversion rates or profitability when you only have a few subscribers. You need 
at least 100 people to open an email before you can really decide if it is a good 
email or not. And if you only have 55 people on your list – you will never get 100 
opens from that email. In fact, you generally need several hundred people on 
your list before you can really begin to make decisions about good emails or bad 
emails, let alone actually make some predictable money. 

 
And the same thing goes for article marketing. When you only have 50 or 100 

articles online, it is very difficult to see the big picture. It is easy to get 
discouraged, thinking you aren’t getting enough traffic for the hard work you 
have put in. But remember, you will get traffic for many months, perhaps many 
years if you do things right, so the traffic you get the first month is only a small 
fraction of the total traffic you should get from the articles you write and submit 
the first month. And each month it all adds up. Each month, you have more 
articles, and you are gathering more new subscribers – and you are also adding to 
your growing subscriber base. Some of your original subscribers, having 
purchased your entry level product, are beginning to buy some of your affiliate 
recommendations, or perhaps you are creating a bigger-ticket item. 

 
 

Understanding the Importance of Writing Own Articles 
 
I am a big believer is writing your own articles, rather than purchasing articles 

online. When you write your own articles, your long term success is going to be a 
lot higher. 

 
You see, when you buy plr articles online, they are also sold to many other 

people. And no matter how much you rewrite them, they are still essentially the 
same old article. I have people ask me, well how much do I have to rewrite them 
to get them past Google?  



 
I hesitate to even answer that, because if I do, it is almost like I am endorsing 

some specific percentage of rewriting. The problem is, that if you rewrite the 
article enough so that it passes with today’s technology (and google is 
consistently updating their ability to weed out duplicate content) then what if the 
bar is raised in six months? You lose all the content you have worked hard to get 
online. Then you start rewriting to the new standard. And six months later the 
formula changes. All I really have to say to this is: write original copy, and you are 
writing for the future. Build a long term business, not just one that is going to be 
around only until the next Google ‘slap’. 

 
I laugh when I get ads in my email about the latest Google ‘slap’ and how to 

avoid it. It is like people are constantly chasing their tail, reworking their 
business every time Google makes a change. Why not just build a solid business 
on solid content and you never have to worry about Google or any other company 
putting you out of business? 
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