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Let’s start easy. Find top blogs in your field and subscribe to them, so that you get 
an email every time there is a new post. Sign up for something like Google Alerts 
and put in keywords and phrases related to your topics so you're automatically 
alerted to new content based on your interests.  
 
These are great ways to automatically stay on top of your topic, without much 
effort. If a new blog post by a top expert lands in your email inbox, you are a lot 
more likely to read that blog post than you would be if you tried to remember to 
go out and find it yourself. 
 
Now, purchase between 3 and 10 books related to your topic. Choose books that 
excite you and are written by top experts. You'll read a little bit of a book every 
single day. Reading books is a wonderful way to get a variety of viewpoints, facts, 
and opinions. 
 
Find and subscribe to relevant YouTube channels and podcasts. When you 
subscribe, you'll be automatically notified when new videos or audios are posted. 
This is a great way to set yourself up for success. You might also find and watch 
or listen to the ones that are specific to what you're trying to learn. Consume a 
little bit each day, and you'll be well on your way. 
 
Also, find opportunities to work with other learners, whether that's joining 
forums or social media groups or finding offline groups that meet in person. You 
can ask questions and answer questions of these learners and other experts. 
You'll become perceived as an expert the more you learn and share. 
 
You might also take this time to find a coach or a mentor. Generally, this will cost 
you some money— sometimes a large amount. Be prepared for that. You might 
just want to research the possibilities for now and make the decision on when you 
might take this step. 
 
Set some goals for yourself to start teaching or releasing some content to others. 
You might start writing a blog at first and then move along to writing your own 
book, or creating videos, or hosting teleseminars, webinars, Google Hangouts, or 
seminars. Believe it or not, it is really not that difficult to write your own book or 
create your own content. Create projects for yourself that help others and break 
down what you need to do to complete them into neat little daily tasks. 
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Hosting the teleseminars, webinars, or Google Hangouts can be as simple as 
finding an expert to interview, and then chatting with him or her at a convenient 
time, then uploading the videos to YouTube, or the audios to a podcast, and 
linking to them from your blog. 
 
Have you completed the steps above? Now's the time to do it. Get everything in 
place so you can start to take action right away. If you are going to call yourself an 
expert in 30 days, then you need to put in the effort. These steps will help you get 
there. Dedicate yourself to this with passion so that you can reach your goals. 
 
 
Networking as an Expert 
 
A very important part of this is networking as an expert. Remember that you 
want to become known in your field. You want other experts to consider you an 
expert. You want some of them to turn to you when they have questions on topics 
related to your specific area of expertise. 
 
There's a phenomenon where the more you associate with other experts, the 
more you are perceived as an expert yourself. In fact, if you could get a few 
experts to declare that you’re the next best expert that people need to watch and 
follow immediately, others would instantly perceive you in that way— it's instant 
credibility. That's the power of association. It wouldn't matter what you actually 
know, only that other people who are known have vouched for you. 
 
You can very easily and quickly break through in any field in this way. Rub 
elbows with other experts, get to know them, help them out, and become one of 
them. If you partner up with other experts, write guest blog posts for them, are 
mentioned by them, network with them, and develop relationships with them, 
they can help you in major ways. 
 
You have to go about this strategically. Experts are not going to take you under 
their wing simply because you have asked them to. You have to get to know them 
first and they need to get to know you. That's why I've given you the advice to join 
their forums and groups. Take them up on their coaching. Do whatever you need 
to do to organically start a real relationship with them.  
 
Remember that you can become perceived as an expert simply by association. 
That's why you may want to find and join mastermind groups on your topic. In 
mastermind groups, you'll find people who are on your level, above, and below. 
This is simply invaluable as you’re learning your topic. Don't work in a vacuum– 
work with others in any way you can, and masterminds are one of the best ways 
to do that. 
 
Another way you can network and get to know people is by joining groups online 
and in person. We've talked already about mastermind groups, forums, and social 



media groups online. Join groups where you can get high visibility and quickly 
showcase yourself as an expert. There are an incredible number of great groups 
out there that will help you in this area. 
 
You can also network by starting to teach or coach others. You can become a 
great teacher or coach very quickly. As long as you know your topic and are 
willing to help others, you will be a fantastic teacher who helps others reach their 
goals. At the same time, you'll be getting to know people and networking. The 
more people you are in contact with in the role of expert, the better. 
 
One of the most important things you can do as a networking expert is to start 
your own email list. Whether you're are a businessperson or marketer or not, 
having an email list is a great thing. Regularly mail people. Encourage them to 
write you back with questions and comments. Soon enough, many of the people 
on your email list will begin to feel like family. You never know who you're going 
to meet this way. You'll meet other experts and people who perceive you as their 
favorite expert. Having an email list is a fantastic thing and is essential when 
you're networking as an expert. 
 
Another thing you can do is seek out opportunities to be interviewed. Say yes 
when people ask to interview you. People who are interviewed as experts on a 
topic gain instant credibility. You can really help people and make fantastic 
connections by doing this. You might even start your own YouTube channel or 
podcast and interview other experts– remember, knowing experts increases your 
perceived expertise, simply by association. 
 
Essentially, you want to rub elbows with as many experts on your topic as 
possible. You'll quickly find that this instantly propels your own expertise and 
how other people perceive you. 
 
 
Marketing Yourself as an Expert 
 
In addition to networking as an expert, you also need to spend a lot of time 
marketing yourself as an expert. Of course, this will only come after you have 
already become an expert. You won't need to put this on your schedule quite yet.  
 
However, my plan has you assuming a certain level of expertise after 30 days. 
After the 30 days, you may want to start marketing yourself as an expert. This can 
help you achieve your goals much more quickly because other people will see that 
you’re an expert. Remember that 1-10 expert scale— you’ll already be well on your 
way up the scale at the end of 30 days with the intensive schedule I’ve planned for 
you. 
 
These days, much of marketing yourself as an expert will happen on the web. It 
doesn't matter whether your business is going to be web based or not. It doesn't 
matter if you are even currently considering running a business. Whether you are 



studying to become an expert for your job, business, or for another reason, 
having a presence online that showcases your expertise can do a lot for you.  
 
When you're applying for a new job, for example, many employers research you 
on the web. If you have a web presence and it's clear you know what you're 
talking about, you're a lot more likely to get hired. 
 
Whatever presence you develop on the web, you need to make sure it's in line 
with your goals. Consider what you want to accomplish and the audience you 
want to reach. Make sure that the steps you take to market yourself, on the web 
and off, are in line with everything you want to accomplish. This will be even 
more important for those who do plan to have a business, especially a web-based 
business. 
 
The goal is that people should “run into” your expertise all over the web. 
Eventually, people shouldn't be able to research a topic without finding 
something you have created and put up there. Whether it's something you've 
written, a video you created, a group you're a member of and have posted to, or 
any other type of content or presence. Your goal is to become ever-present for the 
topic you're targeting. 
 
By showcasing your expertise and marketing yourself on the web, people are a lot 
more likely to perceive you as an expert. Many people don't even realize that you 
can publish your own books on Kindle or other places, for example, which gives 
you an instant boost in credibility (only if what you publish is high quality). If you 
are a published expert who is active on the web, you can easily gain a following. 
But it takes a lot of time and patience. 
 
When you're ready for it, I highly recommend that you add “marketing yourself 
as an expert” to your daily schedule. If you do a little bit of this each day, your 
efforts can really pay off over time. Next, we'll talk about other specific ways to 
market yourself on the web. 
 
 
Creating a Website or Blog as an Expert 
 
I've already mentioned that having your own blog is one of the best ways to show 
off your expertise and gain a following. Your blog can serve many different 
purposes. You can use it to share high quality content related to your topic that 
will help people. You can also use it to interact with people in your audience. The 
more you develop relationships with people, the more likely they are to perceive 
you as an expert. 
 
You can also use your blog to rank in the search engines like Google. Ideally, 
when people search for topics related to your area of expertise, you want them to 
come across your blog posts. Hopefully, they will subscribe to your blog, join your 
list, or take some other kind of action that keeps the relationship going. You want 



to stay at the top of their mind, and having an active blog is a great way to do 
that. 
 
We also talked about the importance of having an email list. If people are 
consistently getting emails from you as an expert, you will stay at the top of their 
mind. If you put an opt in form on your blog, and give them something for free so 
that they'll be enticed to sign up, you can then write them with information, 
offers, and more. The focus of your email list should be the relationship, of 
course. 
 
You can also start to develop relationships with other experts by linking to their 
articles and comments on the web. Experts, like anyone else, like to have their 
ego stroked. If you link to them, it will show up in the dashboard of their blog and 
it will help you get on their radar. Networking and creating relationships with 
other experts and people in your audience is extremely important. Having a blog 
of authority gives you a leg up on the competition and can help you achieve your 
goals, whatever they are. 
 
You should also link your blog to your social media, books, and other types of 
content you put out there. Ideally, your blog should help to brand you as an 
expert and should list what you have accomplished and planned. For example, if 
you have an upcoming in-person seminar, or webinar, or book coming out, 
people should be able to find information about it on your blog. 
 
If you are web savvy, then you may want to go ahead and buy a domain name and 
hosting account and set up a WordPress blog on your own domain. You can 
configure your blog in any way you want to— every detail can match who you are 
as an expert. 
 
If you're not at all web savvy, don't let that hold you back. These days, there are 
easy options for everyone. You can simply set up a WordPress.com blog, a 
blogger.com blog, or a Weebly.com website without having to know a single thing 
about setting up a blog or website. Best of all, these options are free. Note that 
having a paid domain name and hosting does look more professional and might 
be more in line with who you are as an expert. You can pay someone to help you 
set up the paid option, if that’s the route you want to take. 
 
 
Being Present on Social Media 
 
Social media is absolutely essential these days. It doesn't matter who you are or 
what your topic is, the chances are extremely high that at least part of your 
audience hangs out on social media. I'm talking about Facebook, Twitter, 
LinkedIn, Pinterest, Google +, and more. If your audience is there, you want to be 
there. If there are other experts dominating the space, you want to dominate it as 
well. That's why having a presence on social media is so crucial.  
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Social media can help you get the word out about your activities and expertise. 
You can use it to network with other experts and the people in your audience. You 
can also use it to talk about the projects you have going, the things you have 
written or created, and your audience. You can also learn a lot via social media, 
from your audience and other experts. You should definitely share helpful 
information, since that will help you get noticed as well. 
 
It's important to realize that there are different ways to use each social network. 
Start to research experts related to your topic who are using these platforms. 
Take notes and figure out what you like and don't like about their strategy. 
Examine what is and is not working for them. Why are these experts using these 
social media platforms in the first place? Figure that out and it will go a long way 
toward helping you devise your own strategy. 
 
Here are some specifics for different social networks: 
 
Facebook – Facebook is a fantastic platform to use as an expert. Facebook is 
also very flexible. You may have a personal profile already. You probably won't be 
using that as part of showcasing yourself as an expert, though. You probably will 
use Facebook pages and Facebook groups instead. There are differences to each 
of these, so let me explain further. 
 
You can create a Facebook page based on yourself, your business, or the topic 
you're interested in. I recommend you choose a focus that people will become 
fans of even if they don’t know who you are yet. If you are an unknown right now, 
it might be difficult to get fans for yourself. It can be a lot easier to get fans for the 
topic you're interested in.  
 
For instance, if I were brand-new, I wouldn't necessarily create a Dennis Becker 
Facebook page if no one knew who I was, but I might create a “How to Become an 
Expert” page since that’s something people are interested in. They’ll soon come to 
know my name because I run the page— see how that works? 
 
Once you have your page created, you can share helpful links, great information, 
and more. Build your relationships and really impress people with your expertise. 
Note that I'm not saying to never create a name-based Facebook page – they're 
excellent for long-term branding. You can have more than one page, so don't feel 
like going for one excludes the other. 
 
You can also create a Facebook group. Becoming the leader of a Facebook group 
is fantastic for you as an expert because it helps bring people with similar 
interests together. Being the leader of an active, topical group instantly puts you 
in the role of expert in their minds.  
 
You can create a public group, closed group, or a secret group on Facebook. The 
option you choose will differ depending on your goals. I have a wonderful 
Facebook group called The IM Inside Track. This is a group of thousands of like-



minded business and marketing fans who want to interact with one another. 
People get to interact with me, many other experts, and many other learners on 
their topic. 
 
I suggest you take a look at the Facebook pages and Facebook groups that have 
already been created around your topic. Look at how the experts who run pages 
are using them to achieve their goals and help others. Take notes on what you 
might do when it's time to start your own Facebook page and Facebook group. 
 
LinkedIn— If you're in a business-to-business field, then you should be using 
LinkedIn. At the very least, you should have a LinkedIn profile. You may also 
want to consider starting or joining groups on LinkedIn. Being active on 
LinkedIn is an incredible way to quickly become perceived as an expert and 
business and some additional topics. 
 
Pinterest and Instagram— If you are an expert in something like fashion, or 
cooking, or another visual field, then you may want to consider using Pinterest or 
Instagram. Again, scout out how successful companies and experts are currently 
using Instagram to get an idea of how you should use it. You can share pictures 
from around the web, create your own pictures to share, and more. The idea is 
that you want people to turn to you first in these visually oriented fields. These 
social networks help you do that. 
 
You can absolutely use social media to market yourself as an expert. Perhaps 
more than that, you can use social media to connect with other experts and find 
an audience. You can use social media to help grow your list, get more traffic to 
your blog, sell your products and services, and more. Many people feel like they 
have to depend solely on Google for traffic and attention. These days, you'll 
probably have even more success by using social media. Pay attention to it, look 
at how other experts are using it, focus on relationships, and come up with a 
strategy. 
 
 
Writing Books and Creating Content 
 
I've mentioned this a few times by now. As an expert, no matter what your goals 
are, I highly suggest that you at least consider writing a book or creating some 
other type of content for people to learn from. You might sell what you create or 
use them for another purpose. The point is that people will come across them and 
will instantly know that you’re an expert. 
 
Besides selling the content or using it for traffic, you can grow your email list 
(which I recommend all experts have) by giving away books for free. Brainstorm 
other ways you can use the great content you create. Remember that everything 
you do should fall in line with the goals you’ve set for yourself and your whole 
purpose for wanting to become an expert. 
 



You have to show off your expertise somehow, or you won't get any notice. 
Someone who writes a book on a topic or has a podcast related to a topic, is 
almost automatically seen as an expert, regardless of how expert they really are. 
As a true expert who really cares about your audience, you owe it to them to 
create great content. You'll also learn a lot about your topic and about yourself 
the more you create. 
 
This, in my opinion, it is something many experts are forgetting or neglecting. 
They know a lot about their topic, but they neglect to create anything related to 
that topic. If you want to have a say in your field, this is what you need to do. If 
you want to teach and help others, creating and sharing is what you need to do. 
 
Besides that, it can be a lot of fun to create. It's not as intimidating as you think if 
you break your content and projects down. There are different reasons you might 
want to write a book than the reasons you might have for starting a podcast. You 
have to figure out what you most want to create and what will serve your 
audience best. 
 
I suggest you go to Amazon.com and browse through the books, Kindle books, 
and other products that have been published on your topic. Pay particular 
attention to the books that have been self-published. Download these books and 
think about whether you could do something like that.  
 
It is extremely easy to publish books on Kindle and other platforms to help 
showcase your expertise. It is still extremely impressive to most people when 
someone has a book published on a platform like Amazon. If you want to 
instantly boost your credibility, writing a well thought out book and putting it up 
for sale via Kindle is a great way to go about it. 
 
All you really need to do is write about your topic in a Word document. Write 
something valuable that approaches your topic in a whole new way. Then, you 
just have to create a cover, or have it created for you, and format the book for 
Kindle.  
 
By the end of the day, or the end of the week, or whatever deadline you have set 
for yourself, you can be a published author. This does wonders for your perceived 
expertise. Again, you'll also learn a lot about your topic in the process of writing 
about it. I’m not saying you should throw junk up on Kindle— focus on quality 
and helping people by sharing your unique insights. 
 
You can do the same for a podcast. All you have to do is speak into a microphone, 
record it, and upload it. Let's say you wanted to do a 20 minute or 30 minute 
podcast. Start by writing your topic down and creating an outline for yourself. 
Download and use a program like Audacity, and just let the words flow out. Speak 
on topics that are interesting to people and create a website that features your 
podcasts. Submit your podcasts to sites like iTunes— there are many other 
podcast directories out there as well. Your listening audience can take off before 



you know it. This is extremely valuable content that will be listened to by the 
people of your audience for years to come. 
 
It's the same for creating your YouTube channel. You can easily create videos on a 
variety of topics, and in a variety of ways. You can simply do talking head videos, 
where you use your Webcam and speak facing your computer. Or, you can use 
your Smartphone to record yourself doing things. You can use screen capture 
software if you want to capture something from your computer screen. 
 
The more content you create, the further your expertise will spread. If you have 
books out there on a variety of topics, or a long-running podcast, or a YouTube 
channel filled with videos, you can bet the people are going to perceive you as an 
expert. And I can't stress enough that you'll learn so much more about your topic 
if you are also creating content within your topic. In my opinion, top experts 
create, and they create consistently. 
 
It's time for you to get over your fear of creating. Don't feel like you have to hold 
yourself back until you know everything there is to know about your topic. Start 
creating now. Start writing your book now. You can even document your progress 
as a relative newbie and show your quick escalation to expert.  
 
Document this on YouTube, or by writing a book, or by starting a podcast. People 
will be interested in your journey. They will even be interested in your journey as 
a newbie because that is where they are themselves right now. They want to know 
that they can do it too. They want to know that they can learn as much as you 
have learned. You can quickly go from newbie to perceived and actual expert if 
you follow this path. 
 
 
Speaking at Seminars 
 
So many things are done online these days, but you can't forget that there is a 
whole offline world out there. There are probably a whole host of seminars and 
meetings out there related to your topic. If you can become a featured speaker at 
these seminars, you will gain a lot of respect. 
 
How can speaking at seminars help you stand out? For one thing, not every 
expert is going to speak publicly about their topic. Many people are scared of 
public speaking. Even if you're scared of public speaking right now, you can 
quickly ease yourself into it. You can start by speaking in front of small groups 
and working your way up. 
 
Think about the seminars you have attended. You were probably in awe of the 
speakers. Even if the speakers were relatively new, you probably didn't even think 
about it because they had real value to share with you. That's why it is absolutely 
a good idea for you to become a speaker. You have a lot of value to share with 
other people. 



 
Running or speaking at seminars can be as simple as joining or creating a meetup 
group that features them. Or, you can try to get on the roster of a large seminar 
related to your topic. People who speak at seminars and at other venues are 
perceived as experts— full stop. 
 
 
Associate with Other Experts 
 
Once again, we're going to talk about how important it is to associate with other 
experts. You already know the theory behind it– now it’s time to put it into 
practice. You need to associate with experts who are already very popular with 
the audience you are trying to target. This will instantly catapult you into the 
realm of expertise by association. 
 
How do you go about this? You have to network with top experts. You have to 
make a concentrated effort to introduce value to them and to the audience in 
general. If you want them to pay attention to you, you can't be like an annoying 
puppy yapping at their feet. You have to prove yourself a little bit first. Develop 
unique insights and show that you have something to offer 
 
Do your best to find and create a space for yourself. Maybe it's joining a group 
they run and becoming perceived as a helpful expert overtime. Maybe it’s 
working as an intern or apprentice of an expert. Sometimes, you have to do the 
work upfront in order to reap the rewards. If you focus on this, you can very 
quickly see the results over time. 
 
 
Don't Stop Marketing Yourself as an Expert 
 
You’ve spent a lot of time working on yourself to become a true expert (or you will 
over the next month). But, it won't pay off and help you achieve your goals unless 
you have a solid plan for marketing yourself as an expert. Other people need to 
know about your expertise— you need to help them and provide value to them. At 
least, that's how it works in most areas of expertise. 
 
What are you going to do to market yourself as an expert? Not all of the ideas will 
work for you, but many of them will. It might seem overwhelming by now, but it 
won’t be if you break it down and stay confident. Start interacting with other 
experts and people in your audience on social media. Spend an hour or two every 
day marketing yourself as an expert, once you achieve that expert status. 
 
Focus on getting your name out there and rubbing elbows with people. You want 
to start developing relationships that can help you. Go ahead and draft a rough 
plan for yourself right now.  
 



Plan what you're going to do, who you're going to interact with, and more. If you 
haven't yet investigated the top experts in your field, do so now. Make a plan for 
getting to know them and developing relationships with them.  
 
You aren't stalking them if you plan strategically and work on marketing yourself 
as an expert a little bit each day. Once you do become an expert, you will very 
quickly see results because you'll have a lot of value to add to the space. Your 
relationships are something, like your expertise, that will build up over time with 
some dedicated effort. 
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