Exposing The Types Of Videos That Work Best For Sales Copy
As an internet marketer you’ve likely seen many hopeful and enthusiastic marketers try and sell their products using video. If you’re anything like me then you’ve seen the ‘best of the best’ and the ‘worst of the worst’. Today I’m going to expose the three most popular types of video that work best for sales letters. After reading this article you’ll be armed with the same knowledge the ‘best of the best’ marketers use for ALL of their video sales letters.
Firstly, there’s the live video of the speaker. This is when the professional presenter looks straight into the camera speaking directly to the prospect. Many confident and successful marketers use this for their entire presentation or to introduce themselves at the beginning of their presentation. The key to make this work is confidence. Minimal confidence will be on display for all of your prospects to see. Over-confidence will come across as bragging and show a lack of sincerity. If you’re not confident speaking in front of a camera I suggest you wait until you are before implementing this strategy. 
The next strategy works well for many internet marketers as it shows them demonstrating the product. It is achieved by using screen capture software such as camtasia (paid software) or camstudio (free software). With these kinds of video the marketer shows the prospect their product in action. The prospect can see what the product does rather than read hundreds of words of sales copy. This works especially well for digital software and is also popular for revealing the marketer’s proof of income from following the methods of their product. Caution is always advised when viewing any proof of income as unfortunately many unscrupulous marketers abuse this by showing bogus information.
Lastly is the powerpoint presentation of a sales letter. This is when the internet marketer creates a series of powerpoint slides revealing exactly what their product does and then records themselves speaking about the product. Quite often these slides are split into bullet points so the prospect sees the topic currently being discussed whilst the marketer goes into more detail of each bullet point / theme. This is a great strategy for newbie video sales letter creators. They don’t have to feel awkward talking to a camera and they can just talk about their product as if they were talking to a friend. 
[bookmark: _GoBack]You now know a lot more about the different ways marketers present information using video sales letters. The live video of the speaker for the more confident marketer, the screen capture video showing the product in action and the powerpoint presentation which allows the marketer to talk about their product in more detail in a more relaxed situation. After reading this article you should have a clearer idea of which strategy would work best for you and your product.

YOUR RESOURCE BOX :   If the idea of creating your own video sales letters excites you then feel free to check out my brand new guide called ‘Video Sales Revealed. [YOUR LINK HERE]

 
