Email # 13
Tweaking Your Google AdSense Ads to Improve the Clickthrough—Ad Placement
Dear …,

Now, Big Daddy Google certainly won’t like it if you make major changes on the AdSense ads, but a few changes are definitely all right. These are the changes that improve the visibility of the ads and make them more accessible to the visitors. Let’s see what it permits.
See, you are allowed to keep only 3 ad blocks on any webpage. You are also allowed to have 2 search boxes and up to 3 link units. You need to know that because then you can juggle the positions of the ads on your webpage so that they get the maximum attention.
Positioning of the ads is an important thing to do, failing which your clickthrough ratio might become deplorably low. So be very careful about that. In the course, I have spoken at length about what kind of placement works best when you consider visitor mentality, even the most fleeting visitor who will spend no more than 0.3 seconds on your website.

Google itself indirectly gives you a placement chart where you can choose the right position for your ads. This chart isn’t directly available, but I have worked on it, even giving the right color codes to indicate high visibility positions. I have based these codes on the case studies that Google itself collected and made known to a select few people.
It is this placement chart that will make the highest impact on your Google Adsense moneymaking potential.

Cheers,

… 

